Integrating Gifts in Wills
and Major Donors into your
Individual Giving Programs
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Why?



Growth Potential

DAILY NEWS

Booming house prices
driving massive
increase in size of
inheritances to $120bn
ayear

Report finds that despite helping the rich Australians get
richer, inheritances are also shrinking relative inequality by
giving a boost to poorer households




Growth Potential

Research estimates that 7.5% of
Australians leave a gift in their Will
when they pass away.

This means 10,513 Australians pass
away each year, leaving an average gift of
$52,000. Combined, this means there is
$546m left to the sector annually.

Over the coming decades, this
will grow with the boomer
generation passing significantly.

2019

140,173
(over 60)

600,000
(over 60)

7.5%

12.5%

10,513

75,000

$52,000

$52,000

Total GIW
Revenue

$546m

$3.9bn
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Intergenerational wealth transfer over next 20 years (Euros)
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Credit: Mark Phillips at Blue Frog



Growth Potential

1in5borninthe 60’s don’t
have children,was 1in 10

90% of Gifts in Wills are from
individuals who don’t have children.

Childfree rates peaked for women
born in 1920s and 1960s

1920s 1960s

05 l | | | |
1920 1930 1940 1950 1960 1970

Year of Birth
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Australian GIWs per 1,000 deaths

(overall population)
Average bequests per
1,000 deaths, 2011-2018
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UK GIWs per 1,000 deaths

(overall population)

Bequests per 1,000 deaths,
UK legacy market, 1988-2018
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Local currency Australia USA (V].¢ New Zealand Dono;
Population (million) 26.0 338 675 5.2 Republic
Average wealth per adult global rank #4 #2 #13 #6
Median wealth per adult global rank H#H2 #13 H#7 H#A4
Annual deaths 191,000 3,280,000 580,000 34,000
Total value of annual inheritances (billion) $136 1035 £109 $24.8
@e value per inheritance $706,806 $315,549 £187759 $730,000 >
Proportion of population with a will 60% 32% 44% 55%
Proportion aged over 70 with a will 90% 72% 78% 86%
<Proportion of wills including a charity 6.5% 10.0% 13.7% 5.0% >
Value of annual charitable bequests (billion) $1.3 $45.6 £4.0 $0.25
< Proportion of inheritance left to charity 1.0% 4.4% 3.7% 1.0% >
Bequests as a proportion of all philanthropy 10% 9.1% 14% 5.1%
<Bequests as a proportion of total charity income 0.6% 1.8% 4.5% 1.3% >
Source: JBWere estimates, Giving USA, Smee and Ford UK, Public Trust NZ, Australian Taxation Office, Australian Charities and Not-for-profit W
f

Commission, Charities Services NZ



The last ten years

Estate Gifts - Growth
GIW Income and Bequests by Year

¢ Bequest Income @ Bequests
$200M

$150M

$100M

Bequest Income
Bequests

$50M

2012 2014 2016 2018 2020
Year

Source: The Benchmarking Project
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OO .

4 out of 5 known Gifts in Wills are
from a cash appeal program
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Early immersion in GIWs offers benefits

Confirmed and % by Year
since First Gift to Status

® Bequest Confirmed @ BQConf%

200
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Motivation
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Organisational unity and
synergy critical to GIW success

Supporters
Organisation

Colleagues

GIW
fundraiser



8. GIW Confirmed &

Gift in Wills Strategy Tree e e Sy e

+ Post donation thank you calls « Focus on data collection where gaps
exist - Updates to keep ‘on the inside track’

- Digital bc:ckgrot:nd r:m:‘;keti :;gegelmcnstro'ting impact 7. GIW con‘ld.mﬂon'
o reinforce decision
« Strong personalised stewardship Cultlvution s ln.P'l'ﬂtion
GOAL: Highly engaged supporter Activities as per focus area é as well as: GIW relationship
6. Alway: on GIW who prioritises your charity in their management - Focus on data collection - Personalisation where
Awar.m & l-.ﬂd Gonoration Will and considers increasing possible - Strong conversion pack - Conversion pathway mapped
9.C ed Publi / the value over time. + Informative - Friendly GIW area of website - Thank you calls -
. Loncern uplic Supporter surverys - Articles in newsletters - Gifts in Wills Invite to events = Annual reports * Mini surveys - Digital background
Non-donors targeted newsletters - Telemarketing - Events + Social ‘ marketing to amplify conversion asks/impact * Online Wills
, o media marketing * Include a charity week - Funding ‘ GOAL: To migrate supporter
TV - Radio - Digital - Outdoor - Search statements - Tick boxes on reply devices * Mentions at to place your charity in thier Will
GOAL: Give talkability and normalise concept to those any event - Bookmarks - Search - Single or multi-wave
where the organisations ongoing touchpoints dont GIW mailings * Thank you calls with GIW mentions
reach as well as reinforce the messaging received Articulated GIW visions

GOAL: Seed the idea of leaving a gift in a supporters 5. Mid value donors
Will and provide ways for them to express interest.
Focus on data collection to allow for better personalisation- Invite to

‘ events * More rational asks and content * Thank you post-donation
calls - Part of special group = Xmas and Birthday cards

GOAL: Deepen engagement to increase number and
value of gifts.

4. Donor love

Newsletters - Impact reports - Feel-good .
thank you's - Best practice asking 3.0On boardlng &
GOAL : Deepen engagement to increase welcome journey

number and value of gifts GOAL : Engage deonors amd encourage

subsequent giving.
I . '| ' ii
1. Strong Foundations for growth 2. Supporter Entry Points

Dashboards * Training

Leadership support » Strong proposition
Data capture & insights » Compelling marketing assets RGD Board & C cted he
Best practice processes - Capacity & structure onors oard past & present onnected to the cause

for estate management Lottery players Community Fundraisers

Cash Donors * Mid-value & major donors * Concerned members of the public

Volunteers * Retail customers » Grateful patients/service users

Event participants Staff



Leaving Gifts in Wills promotion solely
to the GIW team isn’t working.

Unless GIWs is embraced by more
than the GIW team and receives greater
investment, we are going to miss out.
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So what can you do?



If you’re in leadership...

Invest more

Have direct marketers take
responsibility for GIW direct marketing

Give everyone GIW KPIs

Embed GIWSs right across the
department (and organisation if you can)
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Seed the idea

At the /LW]L

of fundraising



Funding statements that promote GIW’s

Introduce a funding statement on approved touchpoints:
Examples

Did You Know?

* 1in 3 of ourresearch grants are
funded from Gifts in Wills

¢ 1in5 of our student scholarships
are funded from Gifts in Wills

* 1inevery 3 dog orcats re-homed was made
possible thanks to Gifts in Wills

Is there a way this could work for you?
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Bookmarks

Semewhere nsde
all of' us is +he

power 4o charge !
the world

- Roald Dahl

-

¥, %

Create your legacy
and change the world.
Become a Friend for Life.

By including a gift in your
Will to Peter Mac and
becoming a Friend for Life,
you'll join @ community
of incredible people.
People who are looking
to change the world.

If you're inspired to leave a gift
in support of cancer research,
contact 1800 111 440,
wills@petermac.org or
scan this QR code.

B

a‘ 2o,

THERE'S A
SPECIAL KIND
OF GOOD

IN ALL OF US.

DID YOU KNOW...

Leaving even

1% of your estate

to Vinnies in your
Will could make a

profound difference
to people in need.

LET YOUR SPECIAL

KIND OF GOOD

LIVE ON, FOR

GENERATIONS
T0 COME.

o

o)

G Vi

nnies

good works

Make your
mark for
the future

With the support

of people like you...

Just imagine
the world you
could create.

Did you
know?

By leaving a gift
of 1% in your Will...

* You could support
a researcher in
medicine and
save lives

» You could create
opportunities
for disadvantaged
students

* You could nurture
a career in the arts

* You could create
the foundation
for another
breakthrough
or innovation.

No matter the
size, your gift
will help change
future lives.

THE UNIVERSITY OF

SYDNEY
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Top tips P A gift that keeps on giving

from Julie

Tempted to pat that gorgeous guide
doy? Who wouldnt be? But if they re
wearing their harmess, it is important
not 1o touch them

They re working and distracting them
<an be dangerous for the dog and
their handier and could inerfere with
them getting safely 1o where they're
going. They might be stopped at

the lights walting to cross, but thats
Important work and the dog needs
10 be able to concentrate.

Sometimes, you're 50 grateful you just
want tn give something back. That's
haw it is for John, who after losing
some of his vision. has Induded a gift
16 the Blind Foundation in his will

*I decided to give to the Bing Foundation
knowing how they help s many peopie
and need donations to survive”

In the 19805, retired Associate Professor
of Chemistry John lost much of the
sight in his left eye as a result of leaking
capillaries.

Although the lesks were sealed with

Laser treatment, John still hes 2 blind
spot in the centre of his vision.

1f you'd like mare information or 8
confidential chat about including the
Blind Foundation in your will 100,
please contact Tim Pannabecker on
0800 366 283, 01 you may prefes to email
tpannabecker@blindfoundation.org.nz
and he can call you at your convenience.

Supporter Newsletters - with GIW articles

A legacy for the future

Sadiv UVe come 4o oppreciote what it Means +o

1ose wour euesiaht: ’m B4 now, ana U've tost ail stgit
in My (gt eae and hatf He euesiahd 1A My teft
The older | acf, Hhe More | Value My iNAependence

- Mu\»ﬁ:cdm ang. I'm sure others must £eet Hlhe

Satre | woUIp hate 1o lose H, ang 15 iMportant to Me
0 help others keep Haeics.

“I cannot read or see faces with that
eye he says. although he does have
peripheral vision. Since then he's
also developed cataracts in hvs good
eye, which, thankfully, have been

Now that 'M older; g nadural
o Haink. avout tae future ana
how | want +o leave *KlAf,S

*1 was scared that If 1 kost my sight in my
night eye toa. | woulda' be able 1o read

Losing my vision made me realise that when | 60

anything could happen in the future. o

That is why | chose to support the 3
Jubie Weods, llind Foundation Blind Foundation” says John. The Blind Foundation is grateful 1o e one «‘MG Haot' g S:Vm Me
ambassador known as That John for generously including 2 gift o "
8lind Woman. to the Blind Foundation in his Will, e 6““ [Ay y,:\ n ""‘3 ke 1S
B I R T R N R I I I I I I I 5"/"\4,.30*0‘9(4\‘9\{4’00\(((

okt
Blind Foundation to become Blind and Low Vision NZ . L e

The Blind Foundation will soon
be changing its name to

Blind and Low Vision NZ.

Did you know you don't he
ly blind to
vices and support

from the Blind Foundation?

to be comp

recelve sen

Many Kiwls who would benefit from
out services don't know that. That's
why we will be changing our name
to Blind and Low Vision NZ

As New Zealand's population ages

more and more Kiwis are losing some
of thelr vision. But many of them don't
realise that the Blind Foundation

is here for them 100, Our research
has shown that we're currently only
reaching about 40% of people who
would benefit from our services and
support, because many people with
low vision don't realise we are here
for them toa

Three quarters of the people who
Use Our services are not bind but do
hiave low vision. And some people
with quite low vision simply dont
think of themselves & bind

That's why we have decided to

change our name. Sson we will be
anown as ‘Blind and Low Vision NZ
We are keeping our legal name of
foyal New Zealand Foundation of the
Blind, but we hope that the new name
will let people with low vision know
that we are here for them too.

As New Zealand's main provider

of vision rehabllization, we belleve
we have a responsibility to do the best
possible job of letting those wha may
benefit from our services know that
support is available to them

'm gone, is important.

- Nola

Nola’s legacy, and others like her,
will change the future for people
who are blind or have low vision.

If you're thinking about the future and how you can truly make a
difference, one of the best ways to have an impact is to consider a

special gift in your Will. If you'd like to find out more about including
Vision Australia in your Will, please contact us on 02 9334 3371.

Blind Foundation « Private Bag 99910, Newmarket, Auckiand 1149 nSlnthmmn
0800 366 283 « ne . "
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Cancer
Council
NSW

THE CIRCLE

Daffodil Circle Newsletter

IN-THIS ISSUE

When legends begin

‘Include a Chority Week' Is one
week every year when charities
come together to spread a very
important message.

That message is that leaving a
giftin your will to o charity is o
powerful way to make an impact
on the world, ensure yourwishes
are respected and know that
your loved ones are cared for,

WA
W

For Cancer Council NSW, gifts
inwills of oll sizes tial

Ifyou'd like to learn more, please

visit il com.an/

Thecy mean we can plan and
continue world-class research,
prevention, advocacy and
support services.

Even 1% once your loved ones
are locked aftercan make a
huge difference in saving and
changing lives.

\\§INCLUDE When
) A CHARITY | legend
WEE

ggs‘v; 2021 b 69 n

bequests

Please keep an eye on your
email, we vall be sending

you a virtual event invitation
for this year's Include a
Cherity Week. [fyou are
interested in joining us and
are not on our mailing fist
yet, please contoct our
friendly Gifts in Wilis Team at
giftsinwills@nswec.org.au

Lmagine that

00o
~y N

S

The five -year survival rates

for Australia’s most common
cancers, breust and prostots,
arc now over 90%, and overall
cancer deaths have declined by
around 20% in the lost years*.,

107,000 lives have been saved
over the past 20 years* thanks
Lo improvements in concer
prevention, corly detection,
screening and treatment. Your
gift can help save more lives.

On average 20% of our income
comes from gifts in wills. Could
you help power the future
breakthroughs in cancer
research?

“ 9, Q, Rerberp, | 'Connetl, O.L et ol Oronges in cancer ncidence ond mortoity in Austealia over the period 1996-2015. DMC fes Notes 13, 361 2020

tfo,
Can Y ol ¥
ce’: e \3 Once you're finished with this newslctter, please
Council i *  share it with your family, friends or community.
°
NSW tacy
2011 romas | 1300780 113

And / Or GIW Dedicated Newsletters/Wrap Arounds

Exceptional kindness enables us to
imagine a better future

“It was 1984 and like al!
24-year-olds, | thought | was
bullet proof. That changed the
day | was told | had cancer.”

After being diagnosed with
Non-Hodgkin's Lymphoma ot
Just 24, Michelle Bowen's life
changed.

While most of her peers were
getting married and starting
their lives, Michelle found
herseif travelling to and
from hospital, dealing with
chemotheropy and losing her
hair.

“I was given just a 15% chance of
survival. But | beat the odds,” she
said.

I'henin 2016, Michelle was
diagnosed with breast cancer.
“I really needed to talk with
someone, so the Cancer Council

NSW's Cancer Connect program
was exceptional. [hey matched
me up with enother woman and
it was great to talk to someone
who had ‘been there’”
Michelle is now retired and
spends her time travelling
Australio with her husband
John, capturing these
pracious moments through
photography. She is grataful
foreverysecond she gets to
spend with him ofter cancer
thraatened to take her life not
Just once, but twice.

Both Michelle and John imogine
a future where everybody

who is diagnosed with cancer
can continue to enjoy their
adventures in life.

“We are both very appreciative of
all the Cancer Council has done

for our family which is why we will

continue to support tn any way
we can,” she says.

“Leaving a gift to Cancer

Council NSW aliows the valuable
programs and work that they
provide to continue. When | was
first diagnased there was very
little around for young adults
with cancer. Fortunately, through
many kind donations, this has
changed. To anyone thinking
about leaving a gift in their will,
you will never reaily understand
how much it means to someone
like me,~ she said.

With a gift in your will to
Cancer Council NSW's research
and support, you can help more
people to imogine a brighter
future forall diagnosed. Please
talk to our friendly Gifts in Wills
Team with any questions about
how to make these visions o
reality on 02 9334 1444,

At the /LW]L
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Tick Boxes

Please give by 30 June

FATIMA AND MORE FAMILIES
ACCESS LIFE-SAVING WATER.

Kylie was a light, a force and a Donate today and help people
Lesson to Live Life to the fullest. facing the cruellest cancers
1976 - 2021 % o tax-time tat is
o research info new ond improved freatments for
the toughest diseases.
1 I PLEASE ACCEPT MY GIFT OF:
= Back 90
TR | 1 S<Ask 1>, can provide seeds and gardening teols te enable familles to
grow Lheir own nutritious feod anc stay healthy.
Your Details || ScAs« 2>, can help women learning income- generaling skills so they can
provida for their familiss without relying cn farming.
First Name =
(@ $<hsk 3>, zan help arevide wormen with the knowiedge and corfidence o fight

or thair rights ta clzar water.

Ths ficld 1z required
|__| Orenincreditly generous and excepticnal gift of <$Ask4> can nelp install

Last Name o ‘ " asolar panel irrigation system for <a cemmunity /XX communitizsy.
[/ MY CHDICE OF: §
Before she died, Kylie made it ber mission to Emoil .
SUPPOrT medical research inie betrer reatments,
Wil you hesp continue her mission today? 2 | PAYMENT DETAILS: <appsal Coces <Con Dy
Address Line 1
‘ Please charge my:
Jusa [ mesterCerd [ Amex
s || LU L L
stote
] Expiry date [ ’ Larchalder namae Signstura
Poatcod “ :l OR | enclese my cheque/meney order mace payable to Oxfam Australia,
‘ | Plsass send me information about how 1o inciude Oxfam in my Al
[ eap mry. dopation ansnymons | Yes, { have included Oxfam in my Wil
] rd be interested in learning more t
about leaving a gift in my Will to the
Perkins. 3 l PLEASE CHECK YOUR DETAILS ARE CORRECT:
@ Amvember of our feam will send
nfarmaticn without cbligation, <Mailing Name>
Email: cema'l address
q v
Mobile: <mobile numbers>

] T'd like @ free packe! of bee-friendly

thyme seeds. HomaWark: <hom sk phones
WA, QLD, VIC, SA, NT, ACT & NSwW
addresses only.

te> <Past Coca>

M IN THE REPLY PAID ENVELOPE OXFAM

PLEASE RETURN THIS
PROVIOED YOU CAN A CALL US DN 180D 088 110
OR MAKE A ODNAT/ON VA DXFAM.ORG.AU/SWEET-WATER Australia
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And don’t think there’s no need
for paper based surveys!



Put as much effort into surveys as appeals

“It's a privilege to
support The Alfred.”

“A gift i 1y Will presents a
rare chance to give something
to my family and the causes
that I'm passionate about

e why | support The Alfred
and the reason 'm inspired

to think of it future,

1ako want future generations
10 have access to the
extraordinary care The Alred
provides, and 10 benefit from
medical breakthroughs dat
are yo1 to be realised

1 often say to people who are
considering tncluding a gift in
their Will that it doesn't need
10 be 3 huge amount: leaving
as little s 1% can make such
a difference.”

e patiort and pronsd

. your The

Y
[Pease wiite using CAPITAL LETTERS]

7. Finaly, dering the past T50 years, The Allred has bean dadicatod 1o saving Fves nd pros
t

Mary cared
Tho Altred, l’n-bn:vu—v-llbq-hﬂ"-l“—d tosl comtertablo shars
Pless tabius wsing CAPITAL LETTERS]

u} at The Alkad to pr pecphe. Mease ek
¥ yauwiu be ey for y0ur personsl story 10 featire I our pewsbetiers or cthwr Allred fou
commurications. A member of The Afred Founcation team wil Sways Contact yow to dscuss
289 your permisson befere using sy asoect of your stery pabich.

Biaas chack your contact detabs below aed 3mand them n $e spacs prvided & they are
ianrect o imcorrplete

Thank you for taking the time to share your thoughts with us.

We'd love to
hear from you

ABIT ABOUT YOU

1. What i your wark sitaation?
O rwoktultme
1w parl Lo

O 1o cureney 00 Jebseckzr or ut of work
the COVID 19 pandemic

2. Plusss shara which of tha fallowing bast
descdbes your heuzehold:

1 Sige

regly surveyto The

g eus gy i e

Vbt cmrmariats bates wth e

Tho At Fuseten et e T A beapts Vi mely cth iy ot g o e e bty
e Py Ao 0 barmatend

[

-

2. The Corunavirus pandursi -I\mb‘-v-y
dirwct impuct oo the Fvses aed welluing.
of many Austrakans, Plcase share which

Bust refluct

PRIVATE & CONFIDENTIAL

YOUR CONNECTION TO THE ALFRED

7. The Alfred zsppeets the Victeelan
commulty 1 3 varlcty of ways Wilch of
hu following ares srs you mest interested
In/imgortant to you?

Himsn chocan your tap e sres)

Agad care / Hozptal Inthe Home.
Sear / Neurokegy

m-uwuy st s cane
VRS
~h:~4~t (..m Lntf )y

_U:]U__FTHH

g
Mestiesl mwm
Mulanniera

Menld boaallly
Tevertattes besith
eIty
Trarsplants

Uthze

® pooo

Hawa you vt ha¢ ny axperkince with
The Alred?

Tk a5 many hiveas av apply tn yeu}

e bzen 2 aathent n the past

wn cuene iy ulivel

Someare Inmy famity s cumemy 3 patet
Sotmeore In iy tammity s been s petient
Atrierd has been 2 satient

C

s i vt e et o sebyns s b 04 P

circumatencan?

(Tick 25 many boses 25 2604y bo you?
1L L tantl fo baen
O el ve:

st
,y-a;;, wh e
= of Wirg conzerns me aresty
LI Ty about nr finanzil Rituse:
L o uture s unczrtsin 2atlam
fowneg oy
&. Providieg yosr date of Mrth halps us to
idsntiy you if yos costact us. Plaxse shars
yeur date of birth (DD/MM/ YYYY)Y:

[MAT A TT

thy week 3t The Atved
wirbyadal The Al
The Afied

ac-oooo

Ihave no dract exoertence with | he Atred
Uther

oo

YOUR SUPPORT FOR THE ALFRED

2. Wiy do yeu siport Tha Alhed?
(Tick o many baaws ws acply to you)
o 1am/ hawe been 3 patient
1 A Tarely 7 vl 7 ivsoal tun bats bvoes
wpislivel
wewdo ey 1 the wark

The &)

1 rrr:.xr. cu - TS wik 20d etz
et ee

T 1he ditred ks my kecal hezpkzi

T 1hawe noasperience drectly with | he Altred,
Tk Ui v mpyend Ineudal by
Irpertant ek

T e Nired has e spwctl ploce i g besart

10 Which statcmcets bast rafloct haw yos fosl
abaut nuppeeting charitios in guraral?
(Tick 3 many "

YOUR THOUGHTS ABOUT THE ALFRED

11.0n a scake of 1- 10, please Indcata how

1 abuen that The Alfeed wll be arcund tn bulp
e sk my kovwl o in b Future.

I D

Vvl m o ol gty b Thn Alfrmed

A I
I

T am cemeitied 10 supperiog The Afead »
tha futarn.

N 1

ke the mirk
churily woes erpelar
2 3nC & Fmportark to e

12.Evary hour uf woury day, sctnuces
15 rushed to The Adtred tor urgeat
treatment. Thanks to the ongoing
Rerstoslty of Alfred Foundation Life
Suppartre like you, we xm alwags ready
1he latest tachnolexy. treatmants
and patient cars. Your sapport Is saving
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Ensure you’ve got the right questions

Your values 8. Which statements best reflect how
you feel about giving to charities?
6. Please rate how much you agree or disagree with the following statements: (Please rate your top three answers)
Strongly Strongly
Agree Agree Neutral Disagree Disagree | donate to make a difference.

| feel very financially secure.

| believe we should help those who
are less fortunate than ourselves.

| am happy with my life.

The rising cost of living concerns

me greatly. Giving to charity was important to

my parents and is important to me.

| am concerned about my
financial future.

| feel fortunate for what | have and
feel it is important to help others
in need.

| worry that more people are facing
blindness or vision loss over time.

| am thankful for having good eyesight.

| have experienced problems with | like supporting worthy causes.

my sight.

I O
O EN BB E R
R 5
I ] i ) e
I 0 ) 1

Other:
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Ensure you’ve got the right questions

6. In order to meet your expectations and
keep you informed about our work, we would
like to know more about your experience as
a supporter.

If a friend was looking to make a donation to a
charity and asked for your advice, how likely would
you be to recommend Cancer Council NSW as
worthy of support?

Where 10 is extremely likely and 1 is not likely
at all.

2. Please share which of the following best
describes your household:

Single
Married /de facto

Divorced / separated
Widowed
Other

3. Do you have children and/or grandchildren?
O Children

[J Grandchildren
] Great-grandchildren

00000
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Ensure you’ve got the right GIW question

YOUR THOUGHTS ABOUT REMEMBERING THE ALFRED IN YOUR WILL

14. The Alfred is blessed to have a long history of receiving gifts left in people’s Wills. These special
gifts make up over a third of all of the money The Alfred Foundation receives each year.

Did you also know that leaving as little as 1% of your estate as a gift in your Will can make a
significant impact on the care we're able to provide to Victorians?

Over 300 thoughtful people, just like you, have already told us that they have remembered
The Alfred in their Wills.

I'd really like to have the opportunity to thank our supporters for their thoughtfulness.
| wondered if you've included a gift to The Alfred in your own Will?

Yes, I've already included a gift to support the work of The Alfred in my Will

I'll probably include a gift to The Alfred when | next update my Will

I'm thinking about remembering The Alfred in my Will in the future

I've not thought about it, but it's something | might think about doing further down the track
I've got a Will and have named my other charities, but | haven't included The Alfred

e@iniegelofo

I've written a Will but not included gifts to any charities and I'm unlikely to do so in
the future

]

It's not something I'm interested in right now, thanks

At the /u:ﬁ(lf
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To 1% or not...
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LET YOUR SPECIAL
KIND OF GOOD
LIVE ON, FOR
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Invest in mail acquisition to build the pipeline

D Direct Mail Acq pack acquired 3,695 new donors.

Donor
epublic

Test - Plain vs designed OE

S TR, SN j
| ,'\u\.-v—}“; - ": ;‘,“

y Sve= ! _— ‘.
%4‘—‘ "_‘\1' = ‘vﬂ o —“I

MY ST T Rat lift
Tote bag, address labels and swing tag Emo lift

Case study story supplied by another member of the Foodbank federation




Invest in Mail Acquisition to Build the Pipeline

Twelve years of data

$7,000,000

NOTE: Each column shows total donations, realised bequest
gifts and pledge bequests estimated value from donors who
made their first gift in that period. For example, donors

$5,000,000
acquired in the 2009-Xmas campaign have given just over
54,000,000 $1.2m, left S3m in their wills and pledged just over S1m
(estimate) in future bequests.
$3,000,000
$2,000,000
1 ||||I ”II 1]
. SERAN
\:\‘?‘ & S B e &;\43@% \5@ & S &L

& S (S\f 6@' Q\'ch 0“' o“f Q'\’ Q"f Q\% Q\f
S N S I O S M S

$6,000,000

Income to date from that acquisition

@w ) ,L(s»q & '\55\’ wS’ S

Acquisition date

m Donations to date  mBegueststo date  m Bequest pledges known
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Make room in the calendar for
GIW specific marketing
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GIW Mailing 1

TARONGAYS, /.

For the Wil

Outer Envelope

crmple

Letter

TARONGAY,

T the Qehkd

TARONGAYS,

For the Uil

Free Gift

{1 SEEMS TOME TRYT
THE NATURAL WORLD IS
THE GREATEST SOURCE
EXCITEMENT; THE (REATEST
SOURCE + VISUAL BEAVIY;
THE GREATEST SOURCE »
JARONGAYE, INTELLECTUSL INTEREST. 1
o the Wi ISTIE GREATESTSORCE
= o SOMUCH INLIE THa!
MAKES LIFE WORTH LIVING."

SIR DAVID ATTENBIROUGH

YOUR IMPACT

The visionary work for the future of

wildlife that your support i« making
For The Witd

TARONGAYS,

possible right now at Taronga

27 S
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GIW Mailing 2

Outer Envelope Letter Lifts & Bounceback Free Gift

TARONGA W,

A LEGACY OF LOVE:
STORIES OF PASSION AND OUR EXPERTISE

FOR WILDLIFE AND
\ " IS CREATING A BETTER
Ll oo, TOMORROW FOR WILDLIFE

For the Uitd

“WEALL HAVE A
RESPONSIRILITY TO
PROTECT THE WORLD'S
PRECIOUS WILDLIFE,

NOTJUST IN OUR

LET YOURLOVE \ URETNES, BT OR
F WILDLIFE N &L s

Camesom Kerr AD
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GIW Mailing 3

Outer Envelope(s) Letter Lifts Botnceback Fres Gift

mReaN S S - 17T TARONOAE,
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For s Rl Sy T, Comtron o -t
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Search

Build GIWs into keyword search
for Google and Bing Grants.

Make sure you’ve got the right
content for strong SEO.

=
0

leave a gift in my will to homeless X

Q Al [ Images [3] Videos (& News ( Shopping : More Tools

About 33,500,000 results (0.44 seconds)

Ad - https://www.unicef.org.au/ v

Give the Gift of Tomorrow - UNICEF | Gifts In Wills

Leave A Gift In Your Will To Support Children Funding Projects Of UNICEF. Learn How Leaving
A Gift In Your Will Can Help Build A Better Future For Children. Explore Resources.

B Sign up - Request your Legacy guide.

Tonga Appeal Philanthropy

Tongan Children need support today. Provide a donation and save lives.

Working With Us
Check the Available Career Opportunities And View Details.

Inspired Gifts
Choose a Life-Changing Charity Gift And Dedicate It To Your Loved One.

https://www.missionaustralia.com.au » take-action » lea...

Leave a gift in your Will | Mission Australia

By leaving a gift in your Will, you will help young people, struggling families and other
vulnerable Australians get their lives back on track.

https://www.redcross.org.au » leave-a-bequest  gift-in-...

How to leave a gift in your Will | Australian Red Cross At the W f
of fundraising

Including a gift in your Will to support Red Cross is an important decision, and it's one that we
want to make sure you are 100% happy with.



Help your GIW colleagues develop strong assets

A gift in your Will can
help us go so much J';m (r2d

Will you help?
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Help your GIW colleagues develop strong assets

Lift Lift

How a Gift in Will "
et gave rise to the Flying Doctor. Above ==
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Help your GIW colleagues develop strong propositions
that connect emotionally and inspire your donors.

A future when
cancer doesn’t tear
families apart.

Tmagine

Qa\.

At the heat|
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D

GIW Websites Donor

®
e Easy to find (not under donate) %@%jg@}wm e | mam
e Make it personal — :
¢ Introduce the GIW Manager
« Real phone numbers and I want to give everyone the home
email address via link that Cork has given me.
e Makes it sound easy to leave a gift Join me in leavz'ng a glﬁ in your Will
* 1% to Cork Simon Community.
e Video
e Signed by GIW Manager
¢ |nclude the proposition Gifts in Wills
e Letus know I've left a gift form Related

How we can get move for your donation

Corporate support




9 Cancer Council NSW @ we X Cancer Council NSW @

Sponsored Sponsored

- ° ° Our expert researchers have put together this Thanks to cancer research, our children no
S o CI a I M e d I a IVI a rket I n g simple, FREE guide on cancer prevention. Find longer need to fear cervical cancer.

out what to do right now to lower  ..See more

..See more

GET YOUR FREE
Cancer Prevention Guide now
9 Cancer Council NSW &

e x
Cancer Council NSW & Cancer Council NSW @ Sponsored - |
<) ponsored {dem: on

Act now to get 50% OFF the cost of creating your will with our special discount for Australia’s No-one should ever have ::, Jive with the pain of losing a child, a parent, 3 brother, a sister o a Gifts in Wills give more families, more made clear

trusted online will writing platform, Safewill. You'll also receive our FREE gifts in wills guide to help partner to cancer. Cancer Council NSW is urgently working for the day when no one has to go g . ’

yo through this. moments together. Imagine That.

Y'au can help create a better future for your family by making sure they are taken care of in your will You can help bring it closer by leaving a gift to caricer research in your will SeaiGTe é /

Make it a better future still by supporting vital research to ensure cancer doesn't tear families apart. Finid out how by getting your FREE guide foday: ... See mare

s @9

A future when
9,
cancer doesn’t tear -
We your,will -
ith Safewill
1.
FORM ON FACEBOOK CANCERCOUNCIL.COM.AU
Get your free guide here DOWNLOAD Your support is life- LEARN MORE
Simple steps to start today changing
/ Cancer Council NSW @ oo Cancer Council NSW @ v
o/ L i Sponsored Sponsored
Cancer Council NSW & Cancer Council NSW @ )
Sponsored Sponsored Thanks to the kindness of our generous We believe in a future where cancer doesn't
e s e B : supporters, researchers like Carolyn Nickson tear families apart. And, we know you do too.
. - iane's family have been affected by cancer tor and her team can focus on ..See more
v § A future where cancer doesn't tear families nearly 50 years. After the passing of her v -.See more
k - apart. Imagine that. youngest brother, Colin, Diane ..See more
i —. A

..See more
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SAVE $80 + FREE gift in wills guide

LEARN MORE

safewill

with all your mind,

believe with all your
heart, achieve
with your might.
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Featured in this issue

» Thanks for helping and healing through
Aboriginal Community Connect

» You are supporting families in need

» George returns to give Ruby’s a helping hand

» Taking greater care to the streets

¥ You're meeting the call to save lives

Ensuring donor-centric principles are
embedded across your program + mail!

You are supporting
families in need

Thanks to the success of our Christmas Appeal, families in Adelaide 4
Mount Gambier have continued to receive vital support for their yoy
le at risk of homel We'd like to thank all who donated|

PEOP

The Family Counselling team focuses on all
members of the family, including siblings,
grandparents or anyone else who is closely
involved in the young person’s family life.

‘We are great at understanding all

the possibilities that present a risk of

homelessness that the family might no|
see. For example, the young person ol

parents might have mental health issu
there might be drug and alcohol issue:
issues with employment as well as oth:
factors going on with their direct confl]

The funds raised at Christmas have allowed
the team to continue to identify the risks
leading to homelessness, before

a point of crisis. Bec Kennedy from the
Family Counselling team explains how
many factors can contribute to that risk.

You’re meeting the
call to save lives

Lifeline Adelaide has had the opportunity to train three new groups
of volunteers, thanks to the generous assistance of our supporters
and donors.

The ASIST (Applied Suicide Intervention Skills
Training) program gives Lifeline volunteers the
tools to work with callers in need of help and at
a point of crisis in their lives. It helps our Lifeline
volunteers staff 24/7 phone lines and an online
chat program—a vital source of support for
people in their most desperate moments.

Thanks to the generosity of our supporters,
we are able to fund the $2305 per volunteer it
costs to undertake this life-saving training.

Lifeline’s volunteers (or Crisis Support
Workers) know first-hand why this training is so
important. jenny Brown, a representative from
Lifeline Adelaide explains the shocking statistics:

About eight Australians per day commit
suicide. For every death by suicide it's
estimated that there are about 30 people
who attempt suicide in their lifetime. That's
about 90, suicide attempts per year. A
lot of these people are the people we talk

to and they are in crisis.

‘When asked why the work of Lifeline is so
important, jenny explains,

‘Every time we pick up that phone and say
“Hello, Lifeline, how may we help you?”
one has to hope that we are helping these
people. People call lifeline in crisis every
day. Day in, day out, 24-hours a day.’

Thanks to the
generosity of our
supporters, we are
able to fund the
$2305 per volunteer
it costs to undertake
this life-saving
training.

Jenny believes the immediate connection with
another human is powerful: ‘We tackle that
crisis there and then. To say “Look, we're
here. We're here to listen and we’re here
to help you through.”

While the challenges of mental health are
gaining greater understanding thanks to the
media, Jenny warns that the conversation must
stay open to continue to support people who
reach this point of crisis in their lives.

‘Our service has an ongoing need, which
tells us that people are feeling more
comfortable to talk. But, it’s an ongoing
conversation that has to be had. We have
to keep it out there in the public arena.”

= your support s vital.

Stephen, a participant in the Advanced Recovery program at Aboriginal
Community Connect (ACC), knows first-hand how a sense of community provides
vital support for rehabilitation. Originally referred to the program as a condition of
parole, Stephen first arrived at ACC while struggling with addiction.

This dad will be forever
grateful

When Lifeline Adelaide, one of the busiest
centres in the country, made the call out for
support recently, they were proud to be
able to share the story of Jessie and her dad,
Russell.

Russell knew Jessie was struggling at work
but had no idea how critical her situation
had become. Crisis Support Worker Maggie
felt confident that after her call to Lifeline,
Jessie was safe and new where to seek help.
The family’s gratitude was summed up when
Jessies dad said, I'm so grateful that
Lifeline was there for Jessie. You didn’t
only save Jessie; you saved me.”

Feedback like this is common. Sometimes
via phone call or online chat, people get
back in touch to say thanks for the support
when they needed it most. Jenny hopes that
this is a sign not only of their progress, but
of a greater awareness of how important
the work of Lifeline volunteers really is.

‘For someone to call us back and say
thank you gives us hope that it will
reduce the stigma around suicide,
increase the awareness and provide that
knowledge that there is access to care
and there is someone there in those
darkest moments.”

Somewhere In Australla, there Is a new
call to Lifeline every minute. It's why

If you, or someone you know needs
assistance, please call 13 11 14, or visit
www.lifelineadelalde.org




Gratitude Week/Month — make your donors feel amazing!
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Anniversary Mailings — make your donors feel amazing!
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Baby Boomers to pass on $224b a year by 2050

Baby Boomers will pass on an estimated $224 billion each year
in inheritances by 2050 as record housing and super wealth, and
fewer heirs, create a $3.5 trillion bonanza for younger

[ ]
generations, including the poorest Australians. Let s n ot m I s s
Aleks Vickovich

Wealth editor In the first-ever official study of wealth transters in Australia, the ®
Productivity Commission has projected a fourfold increase in o u t o n t I s
Dec?7,2021-12.15am
the value of inheritances over the next 30 years.

o || 2o opportunity!

Intergenerational wealth transfers by recipient age bracket (% of total)
B Gifts ™ Inheritance 50}

fH Gift thisarticle
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Three things you can do right
away to integrate Major Gifts
into your IG program



Three things you can do right
away to integrate Major Gifts
into your IG Program

o Understand the data and benchmarking
o Normalise major gifts to |G donors
o Amplify the appeal treatments




o Understand the opportunity
using benchmarking data



o Understand the opportunity using benchmarking data

Major Donor Acquisition

Average Gifts
45% come from

other such as
e
9
committee’s BUT
415% were acquired via ‘other’ as the solicitation
channel representing unsolicited and personal
55% com e fro m solicitations. 30% were acquired via Direct Mail and

25% via Digital, with these proportions sustaining ove

° _eo the past 5 years.
DM a n d Dlgltal of hew Major Donors give a first gift of $5,000 -

$9,999.99 with the rest giving $10k+.

I'he volume of new donors giving $H00K-5999k as their
first gift grew 154% over 5 years. Higher than for those
donors making a first gill between $5K-89.99k (42%
growth) and §10K-524.99k (30% growth).

Major Gift average gift value has been stable over the

New Major Donors account for only 15% of annual past 5 years.

income and just 0.05% all new Single Givers acquired in
"Other” channel mainly refers to individual solicitation
or a default category like "Major Gifts not elsewhere
classified"”.

The average for Other, compared with Digital and Direct
Mail channels, provides a useful comparison for your
organisation’s averages.

Channel of solicitation 2023 Major Gift average gift

Digital $7,954
Direcl Mail $10,880

Other S35725

THE
© The Benchmarking Project 2024 " BENCHMARKING
PROJECT
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o Understand the opportunity using benchmarking data

Major Giving Single Giving income by Year
income has e

shown sustained
growth with ssou
retained donors
contributing 85% som 19 - 21 - -

of income in 2023

The compound annual growth rate (CAGR) for Major Gifts was 13% p.a. over 5 years and 6% pa over 8 years. CPI indexation change over the same
period was 4.4% p.a. Major Gift growth is outpacing inflation and helping to sustain Single Giving.

THE

© The Benchmarking Project 2024 " BENCHMARKING
PROJECT

At the fth
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o Understand the opportunity using benchmarking data

$18k a year
compared to
$450 RG and
$100 Appeal -
64% retention,
highest of any
program

S years at 86% -
nothing beats that

New versus retained Major Donor Single Giving key metrics

2023 new Major Single Givers

19% second gift rate (for 2022 recruits)
Average first gift in 2023 was $16,029

Average year one income per donor in 2023 was
$18,375

Giving 1.4 gifts per donor

© The Benchmarking Project 2024

2023 retained Major Single Givers

The overall retention rate of Major Single Givers in
2023 was 64%

Giving 1.9 gifts per donor
Five year plus givers retained at 86%

Reactivated donors accounted for 15% of total
income

THE

T T
At the /LW]L
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o Understand the opportunity using benchmarking data

These donors are
in your IG files...

Major and GIW
correlation is
strong

Major Donor demographics: older and higher decile

Age Distribution

() sesswveen evolowds I
40 60 80

20 100
Current Age

Total Recruits

Average Value in 2023 by IRSAD

IRSAD: Index of Relative Social Advantage and Disadvantage

@ Average SG Income Last Year @ Total Recruits

e 2K

$20K

I I I ;K
0 5 10

© The Benchmarking Project 2024

Avg SG Income
Donors

The average age of Major Donors is 72.
Generally, the older the donor the higher
their annual value. 36% are female and
45% male.

The majority of Major Donors sit in the 8,
9 and 10 IRSAD deciles indicating value
of giving aligned to disposable income

67% of Major Donors who have
confirmed a Gifts in Will come from
these three higher deciles

THE

~ BENCHMARKING
PROJECT
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Normalise through
newsletters, surveys

and at Events...



Q Normalise through newsletters, surveys and at Events...

Message from the Chief Executive Officer

Kate Thiele, CEO Guide Dogs SA/NT

PAGE 2 PAWF

Your generosity in 2015 has meant that the
quality of life of so many people living with
disability has been enhanced. Thank you
for your continued suppert. You are the
reason that Guide Dogs are able to make
such a difference in the community.

The announcement that we will be opening
Beau's Personalised Pet Stay, a new five-
star pet hotel at Adelaide Airport, was an
incredible way to end 2015. Beau's will

not only provide a haven for your precious
pets when you go on holiday, but profits
from the hotel will be directed to much-
needed funding for Guide Dogs' services.
Read more in this issue.

| am delighted to introduce you to Orion
and Quora, as well as update you on Milo's
new life with Elise, all recent graduates
from our Puppy Development Centre. Each
of these beautiful dogs has pursued a
different career after completing their
intensive training — as a Guide Dog, Autism
Assistance Dog and Pets As Therapy Dog.

In this issue of Paw Prints, | invite you fo
read the touching story of how Elise has
adapted to working with Milo, her second
Guide Dog — they have even taken a frip
fo Queensland together and Elise is loving
life with her new best friend

As a mum myseff, | find it is impossible

not to put myself in the place of the parents
of Sacie, Ben and Max. These mums and
dads simply want 1o keep thelr children sale,
supported and loved, but every day, they
face heartache and fear. Fortunately, with
supporters like you, their children now have
Orion and Quora by their side. | know you
will love reading the story of how these
incredible dogs have changed the lives

of Sadie, Ben and Max forever.

You'll akso read about our innovative
Sensory Services groups, creating adventure,
fun and friendship through Ukulele classes
and a personal glamour session, as well

as a full report on the success of our 2015
Dining in the Dark fundraiser event. If you
tock on the challenge of blindfold dining,
thank you! | hope it provided awareness

to you and your group about living with
vision impairment and why your ongoing
support of Guide Dogs is so important

| hope you enjoy this issue and once
again, on behalf of hundreds of people
across South Australia [ving with vision
impairment, and their families, thank you.
| am so grateful for your support.

NG

Kate Thiele
CEQ, Guide Dogs SA/NT

Beau’s Pet Hotel taking off

f precious pets will n

Groundwork for the industry-leading pet
hotel i taking off at the Adekaide Airport
and is expected to open in 2017, Guide
Dogs SA/NT’s 60th anniversary year.

Named after Beau, the first Guide Dog ever
trained in Australia in 1951, the pet hotel will
feature both luxury and affordable mid-range
personalised accommodation for dogs, cats
and other pocket pets such as rabbits.

The project, funded only by borrowings, not
community donations, is designed to ensure
Guide Dogs SA can expand ils community
services to people living with disability. It will
also provide benefits to the SA community
via new job creation and increased tourism
opportunities.

“Sinca our foundation, we have worked
hard to ensure our clients have access to
things we often take so much for granted:
inclusion, mobility and independence,”
CEO, Kate Thiele, says.

Beau's will have 186 standard and luxury
rooms and extensive indoor and outdoor
enclosures where dogs can run and play.
Cats have their own sanctuary with 60

el

condos and a private and secure play area
for felines to explore or snooze the day away
in the sunshine. It will also offer personalised
doggy day-care and training services.

“This is a first for Guide Dogs SA/NT. Never
before in South Australia have we seen a
facility of this kind, which will in itself be
a holiday destination for pets thanks to the
outstanding facilities and high standard of
care and safety that the hotel will provide,”
Kate says.

“It also means that highly sought-after znimal
training and care expertise czn be opered
up further to the community.”

Guide Dogs SA/NT Chairman Joe Thorp and
the inaugural Chairman of Guide Dogs SA in
1957, Frank Beauchamp, tumed the first sod
to get the project underway in November.

Standard dog boarding will comprise ciean
and spacious kennels with beds, climate-
controlled temperatures and plenty of
natural light.

Luury rooms will include personal
televisions and private outdoor courtyards.
Cats will have access fo spacious condos
with private sleeping areas and litter boxes.

“We have been overwhelmed by the many
positive comments about Beau's from
people who want to use the facility as well
as people enquiring about employment
opportunities,” Kate said.

CEO Katd Thidie an@ CRalman Jo& Thorp, v

Managing D of Adelaide Airport, M

of our dogs and trainers were
n hand for the turning of the first sod

“You wouldn't expect anything less from
Australia’s Most Trusted Charity.”

PABGE 3
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9 Normalise through newsletters, surveys and at Events...

Prospect build through surveys

Your values

6. Please rate how much you agree or disagree with the following statements:

Strongly Strongly
Agree Agree Neutral Disagree Disagree
| feel very financially secure. L] | ] ] ]
I am happy with my life. [rim] ] ] ] []
The rising cost of living concerns
me greatly. [ [ L] [ [
| am concerned about my
financial future. [ [ [ [ [
| worry that more people are facing
blindness or vision loss over time. [ 0 u [ [
| am thankful for having good eyesight. ] 2] ] ] []
| have experienced problems with ] 0] ] ] []

my sight.

At the Children’s Hospital Foundation, there are a special group of people,
Wonder Workers, who make significant monthly gifts to the hospital. Would
you be interested in hearing m*ore a OUHIS grouhp.

|_| Yes —| Ne r | am currently part of this group

At the hear]

of fundraising
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Change the approach and
elevate the treatment
within the appeals program




e Change the approach and elevate the treatment within the appeals program

October
Shoulder
Rem
Rem

Integrate with Direct Mail
Mass Direct Mail Approach

February March April
Survey Newsletter Shoulder
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e Change the approach and elevate the treatment within the appeals program RDonbc;r
epublic

Summary of focus
groups from mid/
major value donors
in UKwho are
receiving appeals
and why they
cease giving.
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Q Change the approach and elevate the treatment within the appeals program RDonb?r
epublic

Example of
feedback pack
and Action Aid
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O Change the approach and elevate the treatment within the appeals program RDont?_r
epublic

Example of
feedback pack
and Action Aid
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Q Change the approach and elevate the treatment within the appeals program RDonb<'>_r
epublic

Outcome of
introducing a
feedback appeal
rather than a
traditional appeal




e Change the approach and elevate the treatment within the appeals program

Focus on
impact reports

Featured In this Issue

» Tanks for helping ard heaing dhrough
A cannd Communry Cconeat » Your 2.pp0 1n acon

8 Yo s s ting lanives o yon] ¥ Takiegg prwitve e s e st smm s
3 Gt roannss s o Ry s i Todping, bonmd 3 You'em covmt s e call (1 s o
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e Change the approach and elevate the treatment within the appeals program

Middle/Major Direct Mail Approach

March
Impact April
Newsletter Event

- Rem
Rem

PURL eDM1 PURL eDM 2 PURLeDM3
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Invest more
at major
appeal times
with bespoke
programs
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Wave 3
‘Progress report’




e Change the approach and elevate the treatment within the appeals program

Cash Appeals - Mid/high Value Pack - W1

PeterMac

PeterMac

Peter MacCallum Cancer Centre
Victoria Australia

CAR TCELL
Killer Cell?
THERAPT

Using immunotherapy to find better
treatments for paediatric cancer
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Q Change the approach and elevate the treatment within the appeals program

Cash Appeals - Mid/high Value Pack W2

PeterMac

Peter MacCallum Cancer Centre
Victoria Australia Edbiai il —
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The effects of cancer
treatment on children
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e Change the approach and elevate the treatment within the appeals program

Cash Appeals - Mid/high Value Pack-W3

PeterMac g
Peter MacCallum Cancer Centre Peter Mac goals o

Victoria Australia
PatorMac
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As we get closer to Christmas, it can get harder for people. Loneliness, relationship
breakdowns, grief or financial pressure can make this time of year especially difficult for
people who are struggling.

Like Ben, they may appear to have their life together on the outside - but on the inside, be
Q Change the approach and elevate the faling apart.

H ° With Christmas not far away your support is urgently needed. It can be the difference
tl’eatme I"It Wlth | I’I the a p pea lS p rogl'a m between someone's call being answered at a moment of crisis - or them having to wait on

hold.

And in a crisis, every second counts.

Every thirty-five seconds, Lifeline receives a call. A generous gift from you today can help us
be there for them. It can even save a life, just like it saved Ben's.

YES, | WANT TO SAVE A LIFE
I m p rove yo u r Thank you for your generous support.

° @ Lifeline Warm rogarde.
EDM Campaigns o
Please help Lifeline
be there for everyone
Chief Executive Officer

[ ]
| who needs us
— Pe rso n a ll se. Lifeline Australia

G'VE NOW P.S. The closer we get to Christmas, the more we need your help. Please, if you can make a
Behind Ben'’s omile

donation, | hope you will do so today. Your kindness is critical, so we can be there for
he wag ful/,., apart. everyone who needs us, like Ben. Thank you!

Colin Seery

P.P.S. If you or someone you know needs crisis support, please phone Lifeline on 13 11 14 or
visit www.lifeline.org.aulgethelp

You can help people like Ben get life-saving support.

PO Box R1084 ROYAL EXCHANGE NSW 1225 ABN 84 081031 263
1800 800 768 Unsubseribe
Dear Meldi, giving@lifeline.org.au

The holidays aren't a time of joy for everyone. In fact, in this month alone, 5,000 people will
attempt to take their own lives.

Ben knows how close he came.

“I'd sit at home by myself not wantin{z to talk to anyone or hear any noise. | was
smoking and drinking myself to death. | didn't realise that anything was wrong.”

He credits two women for giving him the support he desperately needed to not just realise the
extent of his depression, but to keep him alive.

His wife, Jodie
And the woman who answered his call at Lifeline.

"Whoever that woman was set into place a course of events that ended up saving my
life.”

That is why your help matters so much.

Will you please show your support so we can support everyone who needs us this
Christmas? At the

of fundraising



e Change the approach and elevate the treatment within the appeals program

DOMATION DETAILS

Donaticn Arownt

@lifeline @lifeline @lifeine @Lifeline

$25 $50 $150 $300

@Lifeline

$1000

Dicnation [ Cither Anount

Poate. Ko con 3peafy o oifenent amount.

FAYRENT RETAILS

Cart hamar T— Cane Typar Nora-
Card Mumker”
o Evping Mot mn ' erc Bxgiry e

COMNTACT DETAILS

FrstMame’ Lshare
Emai” Snees”
an

Poata) Code” ok
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e Change the approach and elevate the treatment within the appeals program

lifefine.org.au

Trello Become Payroll Slack Xero Xero - Power Bl Virgin Hotels Microsoft Office Home  Virgin B2B Portal  Virgin Austrafia Linkedin Outiook Google YouTube tovideo Yout
Xaro | Profit & Loss | Donor Republic 2019 Christmas Appeal - @DM2 - Donation Page

THANK YOU FOR YOUR DONATION!

At the W]L

of fundraising



e Change the approach and elevate the treatment within the appeals program

. K. Y- S o Ej
~ == = W :
H Read/Unread Categorize Follow Filter |__j Address Book Send & Store Customer
Up Email Receive Manager

s __e ®e Hutt St Centre - Thank you for your donation
Improve our digital
Hutt St Centre <no-reply@huttstcentre.org.au>
thank you

To: Andrew Sabatino
2/ 7 _receipt_482145.pdf (1.8 KB) Preview

= You forwarded this message on 21/12/16, 8:10 am.

rebuilding lives

Nutlsr

CENTRE

Thank you for your donation to Hutt St Centre. You have made a difference in the lives of people facing
homelessness in Adelaide.

This is a tax receipt from Hutt St Centre.

Name: Andrew Sabatino
Receipt No: 482145

Product Price
Donation
Total

Inc tax
$0.00
$0.00

Hutt St Centre
www.huttstcentre.org.au

258 Hutt St Adelaide SA 5000
8418 2500

At the Wf

of fundraising



e Change the approach and elevate the treatment within the appeals program

Hutt St Centre ; ! roso R
Tax Invoice # 482145 ﬂg!g?gl s b 886204 o7 ——
1 BN To: Ship To:
Foundation 138 GoDSaT™ [ves comaa

Children's Hospital Foundation

Payment method:  Cradit card payment

Hame: Andrew Sabaling
Email: Asabatino @donorrepublic.com au

Product Price  Inctax

Denation $0.00 Thank you for donating to Childrens Hospital Foundation Queensland

Total .00 Dear Andraw, ‘

This receipt AUDT8915790 for $53.00 is issued by Everyday Hero Pty Ltd, AB.N. 21 117 080
430 as an agent for: Childrens Hospital Foundation Queensiand, 11 607 802 687

Receipt AUD78915798

Amount

Name

Address

E-mail asabatinofdonorrepublic.com.au

This donation was made as a gift. Danatioms over $2 are tax deductible.

Please note: Evaryday Hero will DB TNG Name TNIT 3PPEArS 0 your STATEMENT

If you have any queries about your donation please send an erail to
helpdeverydbyhero.com. u aad quote the recelpt number above
Want to sccess your receipts st any time? 3ign up for an Evervday Hero accoust.

111

Frrey-t Gpory
Aok ottt Mare Duabeti; Adaon of 34w
T .
S0 fes4ar CREtaRs A b S0 b 8 Dt b A B
Follow Us: |- Twitter [ Facebook el e A Seamings of 1040 aad ovec st detuaiie

At the Wf

of fundraising



e Change the approach and elevate the
treatment within the appeals program

@ re’s still time to support families at breaking point

v nes <gld.donations@svdpgqld.org.au>
Fri 18/12/2020 11:09 AM
To: James Watkins <watjam@hotmailcom>

@ Vinnies

“Losing my job was gut wrenching.
! don’t know how we’re going to
live like this.” - David, father of three

DONATE TODAY

Dear James,

With just over a week until Christmas, I sincerely hope that you and your
family are safe, healthy and excited for the holiday season.

Personzlly, I am counting down the days until I'll get to see my grandchildren
open a few presents, and enjoy a nice meal with my loved ones.

Unfortunately, for many families like David’s, this Christmas will be spent
counting very different things.

Counting the days until the food in their fridge and pantry is gone, the weeks
until they have to pay an electricity bill, the seemingly endless months until
they'll be able to find a job again.

Your gift of $50 will help put food on the tablefSr a family like David’s and
4 rent ensuring these families

keep a roof over their heads.

What your generosity can provide

Food hampers and Help with bills for essential Rent support helps
supermarket vouchers services ike electricity the risk of
take immediate pressure gas, water and phone missing payments and
off hungry families. means families can keep people being evicted

their head above water. from their homes.

Please send your gift by 24th December so Donna’s team can assist families
facing poverty this Christmas.

Your donation will be the precious gift of a Christmas filled with relief.

Thank you

Aliis i

Dennis Innes
State President
St Vincent de Paul Society Qld

eaching_breaking_point.

At the /LW]L
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e Change the approach and elevate the
treatment within the appeals program

St Vincent de Paul Society
) &

grad sy

JAMES, VILL YOU BRING A
ramicl BACK FROM
BREAKING POINT THIS
CHRISTMAS

“I was panicking when I lost my job. | was thinking,
how do | feed my children?” — David, father of 3.

Hunger. Desperation. Poverty. James, this will be a Christmas like
no other for thousands of Australians.

ar 2020 will o down in nistory as one of extraordinary hesdshia, Eiewt s

and the senge of fear that

James

In the period up to Cheistmas Day, millicn:

Last Nama
Watking

Emat

watjam @hotmail.com

chadren cxpesios ey

Hoblic (optional)
Pleage make it a Christmas like no other for all the right reasone.

| WANT TO HELP

& medicine for or essential household
i ay, 50 the rent,
'y will feed their children this al treatment which could #gage and bills don't accrue to an

woek and the next. have life-long consequences. insurmountable debt later,

ople, 50 No one misses

At the ILW]L
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e Change the approach and elevate the
treatment within the appeals program

St Vincent de Paul Society
) = v

g1

JAMES, WILL YOU BRING A

FAMILY BACK FROM
BREAKING POINT THIS
CHRISTMAS

“I was panicking when I lost my job. | was thinking, JAHES THANK YUU 30 MUCH FUR YDUR

how do I feed my children?” - David, father of 3. KIND GIFT

Hunger. Desperation. Poverty. James, this will be a Christmas like

no other for thousands of Australians, z > ;
spiralling iri P Us enact a long-

term pian that will kaep more and more {amilies out of hardship.

year 2020 wil go down in nistory as one of extracrdinary hardshio,

's the ugt al of scciaty.

o' loss and the senge of fear that ol

Your tax receip: will be emalled to you shorly.

In the period Bacing up to Chvistvas Day, millicas of Aussie tami

vl be axpenencng moe and more prassure. Many will re;

1 3 year ol hardship int

od. Your commitied

Please make it a Christmas like no other for all the right reasone.

| WANT TO HELP

$50 can provide food hampers to $75 can supply medicine for $100 can pay for essential household
families, taking away the stress of vulnerable people, 50 no ane misses expenses today, 50 the rent.

how they will feed their children this out on vital freatment which could mortgage and bills don't accrue ta an
woek and the next. have life-long consequences. insurmountable debt later,

At the /MWU’T
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e Change the approach and elevate the
treatment within the appeals program

Please donate now

Your urgent support will help expand our transport
network to reach more hungry regional
communities, more often.

Step 1: Please choose your gift

$ Enter custom amount

=

Please donate now

Your urgent support will help expand our transport
network to reach more hungry regional
communities, more often.

(-]
Step 1: Please choose your gift

‘ $250 $500 $1,000 ‘

‘ $ Enter custom amount ‘

va B0 EE 03

going hungn@/\ﬁ?
V
|

s\ |\ d
|

T s You can be a lifeline for regional and remote
You can be a lifeline for regional and remote communities experiencing hunger.

communities experiencing hunger.




Q Change the approach and elevate the
treatment within the appeals program
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D

In Summary Donar

Invest greater sums in GIWs. We need to take a longer-term view.

Normalise everywhere and at all times.

Be aware of the importance of Individual Giving as a pipeline.

Donor care — deliver it well.

Continue to invest in mail and multichannel activities. Digital alone doesn’t deliver the same experience.
Invest in mid and major pack development to improve conversion to Major Donors and GIWs.

Less asks for mid and major donors. Bring them closer to the organisation and build a sense of connection, trust
and make them feel part of the team.

Ensure the digital experience delivers the same user experience as mail.



Thank You & Get In Touch

mblease@donorrepublic.com.au



mailto:mblease@donorrepublic.com.au
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